
A
es

th
et

ic
s Where did the designer get their inspiration? Could the product look better? 

Do you think it looks attractive or ugly, Why?

What does the product look like? THINK shape, form, materials, size, beauty, ugliness

C
u
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o

m
er

What impact would it have on a customers life?

Why would a customer buy it? What makes it suitable for them? 

Who would buy it?  Who would use it?

C
o

st
 

Is it affordable to your customer?  Will it make a profit?

Is it value for money? 

How much does it cost £ £

En
vi

ro
n

m
en

t What is the products impact on the environment? THINK batteries, rethink, refuse, 
reduce, reuse, recycle, lifecycle

How would the product be disposed of?

Is the product needed or wanted?  How long will it last?

Si
ze

Is it an appropriate size? Would it work better if it was bigger or smaller?

Does it come in different sizes ?

How big is it?

Fu
n

ct
io

n

Does the product work? Could the product work better?

How does the product work? Why is the product needed?

What does the product do? Is it easy to use?

M
at

er
ia

ls What impact could the designer’s choice of material have on the environment?

Would a different material make it better?

What material has it been made from? 

Sa
fe

ty

Is the product high quality? Does it meet safety standards?

How has the designer considered safety?

Could the product hurt anyone?  Are there any sharp edges?

http://www.google.co.uk/url?sa=i&rct=j&q=money&source=images&cd=&cad=rja&docid=2KSKTUJwJK81NM&tbnid=LWQYtJrGRVHrRM:&ved=0CAUQjRw&url=http://britishdemocraticparty.org/money-what-is-it-for/&ei=u3ncUeSzNpCc0wXd0IGwCg&bvm=bv.48705608,d.ZG4&psig=AFQjCNHImdpDYRJwJGbTSq90jywXyxQ21A&ust=1373489959848015
http://www.google.co.uk/url?sa=i&rct=j&q=money&source=images&cd=&cad=rja&docid=2KSKTUJwJK81NM&tbnid=LWQYtJrGRVHrRM:&ved=0CAUQjRw&url=http://britishdemocraticparty.org/money-what-is-it-for/&ei=u3ncUeSzNpCc0wXd0IGwCg&bvm=bv.48705608,d.ZG4&psig=AFQjCNHImdpDYRJwJGbTSq90jywXyxQ21A&ust=1373489959848015
http://www.google.co.uk/url?sa=i&rct=j&q=target+market&source=images&cd=&cad=rja&docid=hOUxS6y07b_1pM&tbnid=3B20-73czbMZiM:&ved=0CAUQjRw&url=http://www.fasttrakauto.com/blog/2013/04/22/5-keys-to-target-market-definition-for-auto-repair-shops/&ei=LITcUaHHOefP0QWOlYG4DA&psig=AFQjCNGhbnRM-3bi6CF0HTPZuOvJeqs-Gg&ust=1373492641824414
http://www.google.co.uk/url?sa=i&rct=j&q=target+market&source=images&cd=&cad=rja&docid=hOUxS6y07b_1pM&tbnid=3B20-73czbMZiM:&ved=0CAUQjRw&url=http://www.fasttrakauto.com/blog/2013/04/22/5-keys-to-target-market-definition-for-auto-repair-shops/&ei=LITcUaHHOefP0QWOlYG4DA&psig=AFQjCNGhbnRM-3bi6CF0HTPZuOvJeqs-Gg&ust=1373492641824414
http://www.google.co.uk/url?sa=i&rct=j&q=eye+clip+art&source=images&cd=&cad=rja&docid=qnMv9OFYziir9M&tbnid=GxOQIsxOt77xwM:&ved=0CAUQjRw&url=http://sweetclipart.com/pretty-green-eye-shadow-114&ei=RnvcUY7GH6KM0AX6_4CoCw&psig=AFQjCNG22Yn-Xs6ZqC2QoMjRdz0OTEzGGw&ust=1373490280324385
http://www.google.co.uk/url?sa=i&rct=j&q=eye+clip+art&source=images&cd=&cad=rja&docid=qnMv9OFYziir9M&tbnid=GxOQIsxOt77xwM:&ved=0CAUQjRw&url=http://sweetclipart.com/pretty-green-eye-shadow-114&ei=RnvcUY7GH6KM0AX6_4CoCw&psig=AFQjCNG22Yn-Xs6ZqC2QoMjRdz0OTEzGGw&ust=1373490280324385
http://www.google.co.uk/url?sa=i&rct=j&q=tape+measure&source=images&cd=&cad=rja&docid=we-p8oE9KwHDIM&tbnid=m-68JMqnKcLFrM:&ved=0CAUQjRw&url=http://www.kingsbathroom.co.uk/news/bathrooms/2012/07/31/knowing-your-bathroom-plans/&ei=gXzcUbqRMcOd0QXg74CwBg&psig=AFQjCNFWrzgeAbKGyE0qDr_d7ynkzLJsFg&ust=1373490680548704
http://www.google.co.uk/url?sa=i&rct=j&q=tape+measure&source=images&cd=&cad=rja&docid=we-p8oE9KwHDIM&tbnid=m-68JMqnKcLFrM:&ved=0CAUQjRw&url=http://www.kingsbathroom.co.uk/news/bathrooms/2012/07/31/knowing-your-bathroom-plans/&ei=gXzcUbqRMcOd0QXg74CwBg&psig=AFQjCNFWrzgeAbKGyE0qDr_d7ynkzLJsFg&ust=1373490680548704
http://www.google.co.uk/url?sa=i&rct=j&q=danger&source=images&cd=&cad=rja&docid=kFcZeU076isvPM&tbnid=cUa2TOx1r_6FgM:&ved=0CAUQjRw&url=http://www.123rf.com/photo_6388848_mortal-danger-sign.html&ei=EnzcUcfZIsaU0AXNtoDQCw&psig=AFQjCNGdsBXOA5WOrqY9t46AoE86cpzUIA&ust=1373490532349143
http://www.google.co.uk/url?sa=i&rct=j&q=danger&source=images&cd=&cad=rja&docid=kFcZeU076isvPM&tbnid=cUa2TOx1r_6FgM:&ved=0CAUQjRw&url=http://www.123rf.com/photo_6388848_mortal-danger-sign.html&ei=EnzcUcfZIsaU0AXNtoDQCw&psig=AFQjCNGdsBXOA5WOrqY9t46AoE86cpzUIA&ust=1373490532349143
http://www.google.co.uk/url?sa=i&rct=j&q=materials&source=images&cd=&cad=rja&docid=ouTomAtNpwPnMM&tbnid=IJdpcgg22lSahM:&ved=&url=http://www.rhodespackaging.co.uk/&ei=nYPcUaX8NqGP0AXxk4CQAg&psig=AFQjCNEPj6vtn2wlwTmdqRVSulTyUMkJww&ust=1373492489896050
http://www.google.co.uk/url?sa=i&rct=j&q=materials&source=images&cd=&cad=rja&docid=ouTomAtNpwPnMM&tbnid=IJdpcgg22lSahM:&ved=&url=http://www.rhodespackaging.co.uk/&ei=nYPcUaX8NqGP0AXxk4CQAg&psig=AFQjCNEPj6vtn2wlwTmdqRVSulTyUMkJww&ust=1373492489896050
http://www.google.co.uk/url?sa=i&rct=j&q=function+clip+art&source=images&cd=&cad=rja&docid=92ThWoWm7tN8SM&tbnid=T453jJqgc8fQZM:&ved=0CAUQjRw&url=http://www.carlisleschools.org/webpages/wolfer/virtual.cfm&ei=CoHcUdPnLY6S0AWvpIGIDQ&psig=AFQjCNHUDBuGIOR-t58yTJgMlKdBDOYY_Q&ust=1373491821154792
http://www.google.co.uk/url?sa=i&rct=j&q=function+clip+art&source=images&cd=&cad=rja&docid=92ThWoWm7tN8SM&tbnid=T453jJqgc8fQZM:&ved=0CAUQjRw&url=http://www.carlisleschools.org/webpages/wolfer/virtual.cfm&ei=CoHcUdPnLY6S0AWvpIGIDQ&psig=AFQjCNHUDBuGIOR-t58yTJgMlKdBDOYY_Q&ust=1373491821154792
http://www.google.co.uk/url?sa=i&rct=j&q=recycling&source=images&cd=&cad=rja&docid=PsVKcvdyx9xFGM&tbnid=1xayl7nfPqvj9M:&ved=0CAUQjRw&url=http://www.recycling.org.uk/&ei=cnncUff9A6iX0AXR3IGoAg&bvm=bv.48705608,d.ZG4&psig=AFQjCNHXW6c9VEzqesbSBT8quuGTyyHJlQ&ust=1373489885474429
http://www.google.co.uk/url?sa=i&rct=j&q=recycling&source=images&cd=&cad=rja&docid=PsVKcvdyx9xFGM&tbnid=1xayl7nfPqvj9M:&ved=0CAUQjRw&url=http://www.recycling.org.uk/&ei=cnncUff9A6iX0AXR3IGoAg&bvm=bv.48705608,d.ZG4&psig=AFQjCNHXW6c9VEzqesbSBT8quuGTyyHJlQ&ust=1373489885474429


A
Aesthetics

The product looks…
The colours are…

Bold, Bright, Natural, Fun, 
Colourful, Dull, Boring, Ugly, Logo, 

Flag, Pictures, Writing, 
Typography

C

Cost

I think that it cost….
I think that is is/isn’t expensive because…

Expensive, Cheap, Disposable, 
Throw away, Bin, Lifecycle, Value 

for money, Wasteful

C
Customer

The type of people who would buy this are…
………………….would use this product.

Children, Parents, Adults, Sports 
fans, Tourists, Athletes

E
Environment
I think that this product is needed/wanted
I think that the product would last….
The product could be…

Recycle, Reuse, Packaging, Bin, 
Reduce, Rethink, Repair, Refuse,
Throw away, Disposable, Waste, 

Lifespan

S
Safety

I think that the product is safe/unsafe 
because…

Sharp, Suffocate, Hygiene, 
Bacteria, Information, Dangerous, 

High quality, Toxic, Small parts

S
Size

The size of the product is …..mm x ……mm
Large, Bold, Use, Open, Pour, 

Read, Easy to hold

F
Function

The function of the product is…..
I think the product works well because….

Holds, Contain, Protects, 
Promotes, Sells, Attracts, provides 

information, Serve

M
Materials

The product is made from….

Card, Plastic, Foil, Aluminium,
Metal, Box, Material, Strong, 
Weak, Durable, Paper, Fabric, 
Natural, Manmade, Cotton, 

Polyester, Paper


