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Year 12 
Autumn 1  Autumn 2  Spring 1  Spring 2  Summer 1  Summer 2  

Topic:  
Knowledge and skills covered:  
  
SOL Intent:  
Learning aim A:  Understand the 
requirements of preproduction 
of a digital 
media product 
  
Understand the requirements 
of Pre-Production of a digital 
Media Product.  
  
Students needs to understand 
and consider how pre-
production requirements, 
procedures and documentation 
contribute to the overall success 
of planning and delivering a 
range of digital media products. 

  
Students must be able to 
understand types of production 
and be able to explain types of 
production. 

Topic: 
Knowledge and skills covered:  
  
SOL Intent:  
Learning aim B: Carry out pre-
production for a digital media 
product  

  
Carry out pre-production for a 
digital media product 

  
  
Students need to apply and 
carry out pre-production 
procedures competently to 
prepare for completion of pre-
production tasks. 
 
Students need to understand 
how to manage pre-production 
procedures and requirements 
effectively for a specific media 
sector. 

Topic: 
Knowledge and skills covered:  
  
SOL Intent:  
Learning aim C and D:  Produce 
a pre-production portfolio for a 
creative media production 
Review pre-production of a 
digital media product 

  
Produce a pre-production 
portfolio for a creative media 
production and review pre-
production of a digital media 
Product. 

 
Students will need to 
demonstrate effective pre-
production planning and project 
management for the pre-
production stage of a creative 
digital media production. 
 
Students will be able to review 
pre-production of a digital 
media product. 

Topic:  
Knowledge and skills covered:  
  
SOL Intent:  
Learning aim A: Media Messages 
  
Understand how media products 
construct representations – the 
media messages conveyed and 
comparisons of representations 
across media products. 
 
Students will be able to 
demonstrate knowledge and 
understanding of media 
terminology, semiotics, theories, 
concepts and messages. 
 
Students will be able to apply 
knowledge and understanding of 
media concepts, semiotics, 
theories and formal 
techniques to constructed 
representations 

Topic: 
Knowledge and skills covered:  
  
SOL Intent:  
Learning aim B and C: 
Understanding Media 
Messages and Stylistic Codes 
 
Understand how Media 
products are constructed to 
convey messages and values 
through the process, how 
camerawork and photography 
create meaning and 
communicate messages 
  
Students will need to analyse 
media texts to deconstruct 
representations and decode 
messages and evaluate their 
effectiveness and impact 
  
  

Topic: 
Knowledge and skills covered:  
  
SOL Intent:  
Learning aim D: Effects of 
Media Messages  
 
Understand how each 
representation carries the 
values of the producer and 
shapes the opinions and beliefs 
of the audience. 

  
Students need to be able to 
make connections between 
polysemic messages 
underpinning media 
representations and their 
related values and effects on 
wider society. 
. 
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Milestones/outcomes:  
  

HPA:   
To know the types of production 
To be able to… explain in detail 
types of Production giving 
appropriate examples 

Milestones/outcomes: 
HPA:   
To know… how pre-production 
requirements, procedures and 
documentation contribute to 
the overall success of planning 
and delivering a range of digital 
media products. 
 
To be able to analyse the 
finance, logistics and codes of 
practice and regulation to show 
that they have understood the 
direct link between them and 
the planning and delivery of a 
range of digital media products. 

  
  

Milestones/outcomes: 
HPA:   
To know how to 
amend/update/delete content 
within a blog.        
To be able to give reasons on 
how to make improvements to a 
blog. 

Milestones/outcomes:  
HPA:   
To know why Halls theory of 
media representation has 
helped to shape and define the 
concept, giving clear examples 
and justifications.  
To be able to analyse Halls 
theory of media representation. 

Milestones/outcomes: 
HPA:   
To know generic codes and 
conventions                                                                                                                                                                                                                                                                                      
and understand audience 
expectations and subversions of 
its impact 
  
To be able to consider the 
impact of Generic codes and 
conventions upon the audience 
expectations and subversions of 
its impact 

Milestones/outcomes:  
HPA:  
 To know the impact of 
representation and the effects 
.   
  
 To be able to explain the ways 
in which media texts carry 
values and shape the opinions of 
the viewer 
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MPA:   
To know functions of 
production.  
 To be able to link examples of 
pre-production processes and 
documentation. 
  
Transition:   
To know…the functions and 
formats of Pre-production 
processes 
To be able to… give examples of 
industry formats and functions 
use for pre-production work   

MPA:   
To know the different pre-
production procedures within 
various media sectors   
To be able to analyse the 
finance, logistics and codes of 
practice and regulation to show 
that they have understood the 
direct link between them and 
the planning and delivery of a 
range of digital media products. 

  
Transition:   
To know .and demonstrate 
understanding of why the 
associated pre-production 
documents have to follow set 
formats. 
To be able to give an account of 
the requirements of finance, 
logistics and adherence to codes 
of practice and regulation for 
planning and delivering digital 
media products 
.   
  

 
  
MPA: To know the direct 
correlations between their 
project management of logistics, 
finance and creative processes 
during pre-production and the 
overall success of the planning 
for the digital media production. 
  
To be able to make 
recommendations for 
improvements to the project 
management elated to 
financial, logistical and 
creative processes specific to 
the project. 

  
 
Transition:   
To know the concept of Project 
Management. 
To be able to. analyse the extent 
of project management 

 
  
MPA:   
To know how media products 
are constructed 
 To be able to explain how 
media products are conveyed 
  
Transition:   
To know how media 
representations are constructed 
and conveyed 
To be able to explain how media 
representations are conveyed 

  
MPA:   
To know how technical and 
stylistic codes are used to 
communicate meaning 
   
To be able to explain and 
describe technical and stylistic 
codes  

  
Transition:  
To know the difference 
between presence, absence 
and encoding 
 
be able to explain the 
difference between presence 
,absence and encoding 

 
  
MPA: To know the concepts of 
dominant and counter ideology 
  
To be able to  analyse the extent 
to how magazines reinforce or 
challenge a dominant ideology 
  
Transition:   
To know one concept of 
dominant and counter ideology 
To be able to explain the ways in 
which dominant and counter 
ideology are portrayed 
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Year 13 
Autumn 1  Autumn 2  Spring 1  Spring 2  Summer 1  Summer 2  

Topic:  
Knowledge and skills covered:  
  
SOL Intent:  
Learning aim A: Rationale for 
ideas in response to a 
Commission 
  
Understand the research and 
statistical/background 
information about a client and 
commission when preparing a 
rationale.  
  
Students needs to understand 
the client/commission. 

  
Students must be able to discuss 
and generate ideas. 
 
  
Students need to be able to 
investigate the rationale for a 
final idea. 

Topic: 
Knowledge and skills covered:  
  
SOL Intent:  
Learning aim B and C: 
Developing a response to a 
commission 
 
Understand and discuss 
Constructing messages 

 
Understand and interpret the 
legal and ethical restrictions on 
ideas and productions. 

 
Students will discover the 
purpose of a proposal 
 
 
Students will consider 
restrictions on a commission 
and impact on ideas proposed 

Topic: 
Knowledge and skills covered:  
  
SOL Intent:  
Learning aim D:  Presentation of 
creative ideas 

  
Understand Presentation of 
ideas in response to a 
commission: 

 
Students will be able to discuss 
how to expand the pitch and 
proposal’s creative ideas. 

Topic:  
Knowledge and skills covered:  
  
SOL Intent:  
Learning aim A: Understand the 
considerations, codes and 
conventions of a specific genre 
of magazine for print and digital 
platforms 

  
Understand the impact of the 
codes and conventions of 
magazine design and layout for a 
specific genre of magazine in 
appealing to the target audience 
and fulfilling the magazine 
purpose across print and digital 
platforms. 
 
Students will be able to analyse 
and evaluate the effectiveness 
of codes and conventions used 
within magazines for a specific 
genre. 

Topic: 
Knowledge and skills covered:  
  
SOL Intent:  
Learning aim B : Develop 
materials for magazine 
production 
 
Understand how to generate 
effective primary 
content for a magazine of 
a specific genre, audience 
and purpose 
  
Students will gain an 
understanding of Pre-production 
materials for a magazine, 
including an analysis of the 
content and technical 
requirements for a specific 
genre and platform and an 
annotated log showing all 
creative and technical decisions 
relating to how all materials 
have been generated, selected 
and prepared. 

Topic: 
Knowledge and skills covered:  
  
SOL Intent:  
Learning aim C: Produce 
magazine layouts in the codes 
and conventions of a genre. 
 
Understand how to evaluate 
the stages of magazine 
production, and the use of 
codes and conventions, to 
target a specific audience, 
genre and platform. 

  
Students will need to be able to 
create finished layouts for a 
magazine cover and 
double-page spread for a 
magazine of a specific genre, 
accompanied by a log of design 
and production stages 
. 
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Milestones/outcomes:  
  

HPA:   
To know the rationale for a final 
idea using selected and priorities 
information and statistics. 
To be able to…explain the 
purpose of a commission. 

Milestones/outcomes: 
HPA:   
To know… how a proposal is 
structured/formatted. 
 
To be able to analyse the 
purpose of a proposal.   

Milestones/outcomes: 
HPA:   
To know how to present ideas 
visually in response to a 
commission. 
To be able to provide stylistic 
details of a production and 
medium chosen. 

Milestones/outcomes:  
HPA:   
To know. How to evaluate the 
effectiveness of selected 
magazines relating to 
different types of content, 
To be able to evaluate how 
effective the use of codes and 
conventions of design and 
layouts are in supporting 
content. 

Milestones/outcomes: 
HPA:   
To know how to document 
different types of content and 
assessed them for suitability to 
the genre, target audience and 
platform. 

  
To be able to select content 
relating to a cover and double-
page spread appropriate to the 
genre, target audience and 
platform. 

Milestones/outcomes:  
HPA:  
 To know how to review and 
prioritise management of the 
stages of magazine production 
processes and addressed any 
contingencies.  

  
 To be able to produce a cover 
and double-page spread for a 
specific magazine genre and 
platform, using codes and 
conventions of layout and 
design to clearly appeal to a 
specific target audience. 
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MPA:   
To know how to generate  range 
of ideas  
 To be able to understand the 
client/commission 

 
Transition:   
To know…how to structure an 
argument 
To be able to…make use of 
research and 
statistical/background 
information to prepare a 
rationale 

MPA:   
To know, understand and 
interpret the legal and ethical 
restrictions on ideas and 
productions. 

 
To be able to consider 
restrictions on the commission 
and impact on ideas proposed: 

  
Transition:   
To know .the purpose of a 
proposal. 
To be able to create a  proposal 
structure/format 
.   
  

 
MPA: To know how to express 
ideas in a written format  
 
To be able to provide a sample 
of the product 

 
Transition:   
To know how to present ideas in 
response to a commission. 
To be able to. Explain functions 
of the treatment 

 
  
MPA:   
To know how codes and 
conventions of design and 
layout are used to appeal to the 
target audience. 
 To be able to provide an 
analysis of the target audience 
for a specific genre of magazine. 

  
Transition:   
To know differences between 
print and digital platforms, 
including the different 
types of content that can be 
used and the main distribution 
advantages of each 
To be able to explain the 
purpose and target audience for 
a specific genre of magazine. 

  
MPA:   
To know how to Generate 
effective primary content for a 
magazine of a specific genre, 
audience and purpose. 

  
To be able to Source and log 
accurately content for a 
magazine for a specific 
genre, audience and 
purpose 

  
Transition:  
To know how to Source 
appropriate secondary 
content for a magazine for a 
specific genre, audience and 
Purpose. 
 
To be able to select content 
appropriate to the target 
audience, using a clear 
selection process 

 
  
MPA: To know how to review 
and prioritise management of 
the stages of magazine 
production processes and 
addressed any contingencies. 

  
To be able to produce a cover 
and double-page spread for a 
specific magazine genre and 
platform, using codes and 
conventions of layout and 
design to appeal to a target 
audience. 
 

 
Transition:  
To know the three elements of 
pre-production   
To be able to create a visual 
resource of content links to 
three elements of pre-
production. 
. 

 

  

  

 


